How to Get Visibility Using Al

Presented by Richard Rawlings (Rick) Smith

You can have the best product in the world, but if nobody knows you exist, you're
invisible. That’s the hard truth most online business owners eventually face. We
pour our energy into creating—writing, recording, designing, tweaking—and still
wonder why nobody’s finding us.

[t’s not that what we offer isn’t valuable. It's that the online world is loud. Every
platform has an algorithm deciding who gets seen and who doesn’t. Paid ads can get
expensive fast, and chasing trends usually leaves us burned out and inconsistent.
For most of us, visibility isn’t about spending more—it’s about getting smarter with
the time and tools we already have.

That's where Al enters the picture.

Now, I'm not talking about robots taking over your business or replacing your voice.
I'm talking about using Al as a visibility amplifier—a way to assist you to get content
to the right people, faster, without feeling like you’re constantly shouting into the
void. Al can assist you to plan better, show up more often, and stay consistent when
life or work pulls you in five directions at once.

But let’s be honest: visibility doesn’t come from one viral post or one clever tool. It
comes from a rhythm—a mix of clarity, consistency, and communication. And Al can
assist you to build that rhythm by handling the research, ideas, and structure behind
your message so you can focus on showing up as you.

In the next section, we’ll look at how Al will actually assist you to get seen—not by
tricking algorithms, but by understanding and serving your audience more
effectively.

How Al Can Drive Exposure for You

So how does Al actually assist you to get exposure?

Let’s start with what visibility really means. It’s not about chasing likes or begging
for attention. It’s about being discoverable—showing up in the right place, at the



right time, with the right message for the right people. Al gives us leverage to do
that faster and smarter.

1. Al for Discovery

Most of us guess what our audience wants. Al can show us. You can ask tools like
ChatGPT, Claude, or Gemini to list the exact questions people type into Google or
social platforms about your topic. You can uncover keywords, hashtags, or even
content gaps no one’s filling yet. That’s like having a 24 /7 research assistant digging
through the noise to find the conversations where you belong. When you start
creating around what people are already looking for, visibility gets a whole lot
easier.

2. Al for Content Creation

Consistency is hard when you're juggling everything else. Al assists by giving you a
head start. You can feed it an idea and get an outline, draft, or caption in seconds—
something to polish, not something to post blindly. It’s like having a writing buddy
who never gets tired. The key is to make it sound like you. Use your stories, your
examples, your tone. Al handles the structure; you bring the substance.

3. Al for Repurposing

One post shouldn’t die after a day. Al makes sure it doesn’t. You can take a blog post
and ask Al to turn it into a short LinkedIn post, a tweet, an email intro, or even a
short video script. That means you show up in more places without working ten
times harder—and the more places you show up, the more visible you become.

Bonus: AEO & VEO in Plain English

You might hear new terms like AEO (Audience Experience Optimization) and VEO
(Visibility Engine Optimization). They’re just newer versions of SEO, focused less on
search tricks and more on human experience. Al assists you to write and organize
content that’s useful, clear, and human-sounding—which search engines, and
people, love.

Reality Check

Al won'’t do the showing-up part for you. It won’t build trust or replace your
authenticity. But it will make it easier to stay consistent, discoverable, and confident
in what you're sharing. Even if you're just getting started, use Al as your able
assistant—not your voice. Let it handle the heavy lifting so you can focus on
connecting.
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Rick’s current focus is using Al tools to make content creation easier and more
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showing up with clarity and purpose. Al just makes that a little more manageable for
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When he’s not building software or writing about tech, Rick spends time
brainstorming new product ideas with his wife, walking outdoors to reset his
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